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1. The Marketing Management Process )
2. Customer Analysis T(?}”CS
3. Competitive Analysis

4. Financial Analysis for Marketing Decisions
5. Marketing Planning: Strategic Perspectives to 6 ¢
6. Marketing Planning: Operational Perspectives
7. Implementing Marketing Plans
8. Evaluation and Control of

Marketing Activities

covered

Register
Now

Helpline : 7080 833 450 www.itisacademy.com






